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MOTT ANNUAL ECONOMIC IMPACT STUDY

Massachusetts Office of Travel & Tourism

Measuring the Economic Impact Of Tourism:

MOTT purchases an economic impact analysis annually to
estimate the scope of the travel industry across
Massachusetts and regionally.

Measuring the economic impact of this industry is complex

1.The travel industry is disaggregated, numerous industries
provide goods and services to travelers.

2.Industries serving travelers also serve residents and nen
travel related business.
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Impacts and the industries that serves them.
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Massachusetts Tourism Economic Impact 2023

S domestic & S in state & local taxes
international spending generated from tourism
billion 5.3% increase versus CY2022 billion

S S

. million : million
local lodging tax collected jobs supported state lodging tax collected

+ + S

o o rs
we” million 7 7o billion

hosted visitors international international wages, salaries,
(international and domestic) visitors visitor spending & proprietor income

versus CY20e22

@ MASSACHUSETTS *Data provided by Dean Runyan Associates

visitma.com
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Cape Cod Tourism Economic Impact 2023

S direct visitor spend S earnings and salaries

down -2.0 % over CY 2022 up 3.1% over CY 2022
billion million

S S

million million
local tax receipts people employed state tax collected
up 4.0% over CY 2022 down -0.8% over CY 2022

up 1.2% in CY 2022
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*Data provided by Dean Runyan Associates
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DESTINATION DEVELOPMENT GRANTS

From Left to Right: Dennis Chamber of Commerce, Eventide Arts, John F. Kennedy Hyannis Museum, and
Sandwich Chamber of Commerce
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MAde Possible campaign:
A Shooting for spring and summer creative
content will begin soon
A TripAdvisor campaign complete
Recent Domestic Media:
A New York Times 52 Places to Go R025
(US)
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DOMESTIC MARKETING

: Holiday magic de possible
5

in Massachusetts
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Come to where the moment moves you. @ MASSACHUSETTS

visitma.com

Come to where you can
brush with greatness. @ MASSACHUSETTS

visitma.com
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MASSPORT NEWS

New International Routes:

TAP. Porto
Notable Updates: Delta: Barcelona, and Milan (both direct)
Operations : up 4.6% YoY JetBlue: Edinburgh, and Madrid
Domest!c Flights : up 3.5% WestJet: Vancouver
International Market : up 15.5%
Total Passenglers: up 6.5% New Domestic Routes :
Domestic : up 4.4% JetBlue: Islip, Norfolk, and Wilmington

International : up 14.9% Delta: Asheville
Allegiant : Des Moines, and Savannah
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INTERNATIONAL MARKETING
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Previous Trade & Media Shows:
A BrandUSATravel Week
A ABA Marketplace
A International Media Marketplace (IMM)

Upcoming Trade Shows:
A Discover New England (DNE) Summit
A OEWNI ¢21dW t+t YHRCq
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INTERNATIONAL & DOMESTIC MEDIA

Revolutions Start Here.

Massachusetts honors s rich history
while celebrating its ongoing commament
10 freedom, equality, and indlusivity. As

we mark the 250th anniversary of the
American Revolution, we proudly reflect

on our role in the fight for independence—
while continuing to lead the way in
advancing LGBTQIA+ rights. Massachusetts
was the first state in the nation 1o legakize
mariage equality in 2004, and we
continue to champion LGBTQIA+ equality
today.

The Tirststate todegalize
- marriage equality
-

e crode: Scon Zuahlka Photogrophy

Boston Prico Peroda, Bosion, MA

) For LGBTG travelers, Massachusetts
: - offers vibrant experiences that showcase
our welcoming spirit. Explore Boston's
Equality Trail, which traces the route of
' Boston's first Gay Pride March in 1971
* or join the annual Pride for the People
celebration each June. This festival and
parade are a joyful celebration of the di-
verse and intersectional LGBTQIA+
’ community.

In Provincetown, o frue LGBTQIA+ haven,
the Camival fesival in August brings
together cretivity and community in
weeklong celebraion. Can't visitin

summer? No problem! Provincetown's
Holly Folly celebrasion in December offers
a unique holiday experience with a market,
a Santa run in bathing suits, sing-alongs,
and other festive activiies.

Nasure lovers can also find their siice of
paradise in Massachusetts. The Tower
Hill Botanic Garden in West Boylston
provides a 171-acre sensory escape with
beausiful gardens, nature trails, and
seasonal blooms. Whether in the warm
embrace of the Orangerie and Limonaia
greenhouses during wanter or amidst the

first spring flowers bike hellebores and
daffodds, Tower Hill offers tranquility all
year round.

Towar Hill Bottmic Gosdan, Boylston, MA

Head further west 1o the Pioneer Valley,
where small towns in Hampshire County

offer a relaxed ammosphere and charming

atiractions, such as the Yankee Candle
Village in Deerfield. Just outside Spring-
field, visit the Titanic Historical Society,
home to fascinating original arsfocts that
share the story of the ill-fated ship.

COME SEE WHAT’'S NEXT

In Salem, stroll the scenic Salem Willows
Park with 25 oceanfront views and refresh-
ing sea breezs, then wander the Salem
Waterfront for picuresque walking paths.
The town is also home to unique indepen- - - - -
dent shops ike HausWitch Home + !

Healing, blending wellness and home
décor, and Emporium 32, which offers
vintage-inspired reasures. Enjoy @ cozy
coffee or craft brew at Gulu-Gulu Café, —
@ welcoming spot with a lively vibe.

Steeped in history yet brimming with innovation,
Massachusetts offers a unique travel experience

Maacha, Marha's Vieyord, MA

Massachusets’ revolutionary spirit

confinues 1o evolve, with a strong commit- ==
ment 1o advocacy for LGBTQIA« rights. - - | DISCOVER MASSACHUSETTS,
We are excited to share our history, g vl
welcoming communities, and vibrant collides with innovation and
culture with you. Here in Massachusetts, modernity.

history is made, and everyone is welcome;

Join us in celebrating
Massachusetts 250 in 2025 and
we can't wait 1o see youl

2026 and explore the birthplace
of revolutionary ideas that
shaped the nation.

Walk the iconic Freedom Trail
in Boston, relax in the mountains
of the Berkshires or the beaches
of Cape Cod and the islands,
and uncover stories of progress
and resilience across the state.

From cuhtural landmarks to
breathtaking natural beauty. .
Massachusetts inspires with its X
rich heritage, timeless stories,
and the endless possibilities »
of a brighter future 5

ethe ds golde ds o e ores o e d d e
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BE INSPIRED |
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e+ Amar :e'r.-:,: News » Massachusetts 250 Calezration Imites You to Explcre the Heerz of the American Revoltion with Historic Lencmerks,

Massachusetts students invited to participate in

Massachusetts 250 Celebration Invites You to Explore statewide history competition

the Heart of the American Revolution with Historic
Landmarks Events and Hidden Stories o @@ WCVBISls  updated: 7:00 P EOT War 13, 2025

A S i g n u p O n — TE. : Infinite Scroll Enebled @)
Massachusetts250.org

A Connecting with business
leaders to champion |
Massachusetts 250 e S A

of Mass h etts in visitors 1o Mb rko Ay S OURS ich revolutio; rypast om encouraging students to submit history projects as part of a statewide contest.
Worcester to North Cent al Massach settsa d MetroWest Boston, thi nignlights pivotal

commemoration ST

< Heart of Massachusetts offers m

As part of "Massachusetts Revolutionaries: Bold Stories, Bright Legacies," the Healey-Driscoll
administration wants students to submit a project of their choosing that tells a story about one of
Massachusetts' revolutionaries.

scenic land: nd a less blend of past and present

y \Var sites.
= Vibr: , a ces
M A 2 5 O E Xe C u tl Ve gestinstion for history enthusiasts and travelers alike. \/ith diverse dining options, welcoming
accommodations, and easy accessibility, th gion provides 2 unique window into America's fight for
- independence.

Left: Travel and Tour WorldRight: WCVB


https://massachusetts250.org/lunch-and-learn/
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| earn morehere.

List your property on the locations list
Visit MAfilm.orgto learn more.

Productions shot in MetroWest
The Compatriots(2024), Challengers (2024), .
JuliawSeason 2 (2023)? Y U B q) FOXZ021Y tec

e BAY STATE IS
FINALLY READY
e ITS CLOSE-UP.

L OVER.
LA

‘
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CHALLENGERS e DT



https://connect.metrocorpmedia.com/files/html/flipbooks/bs2412_01/bs2412_01.html
https://mafilm.org/
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UPCOMING SPORTING EVENTS

On the radar for MetroWest:
A 9 W~ JUbt We Ul Wi Yal N
(May 23T 26, 2025) cnm‘;f:'ﬁ’iﬁffs‘?m
A LPGATFM Championships Sl
(August 28T August 31, 2025)
New England Patriots Opening Day
(Fall 20251 TBA)
FIFA World Cup
(MayT June 2026)
Navy / Notre Dame Football

(Fall 2026)

ST ST
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OPPROTUNITIES TO ENGAGE

Grant Opportunities:

A Massachusetts 250t Application Deadline is April 11", 2025

A DDC (Destination Development Capitaly Coming this spring

Stay Informed:

Massachusetts 250 VisitMA MA250 Grant
Industry Newsletter Industry Newsletter Application

[=]

https://bit.ly/4AhPEQ]L https://bit.ly/4bhlkdr https://bit.ly/3DH67pN


http://mott.submittable.com/
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‘ Massachusetts Film Office

GET IN TOUCH!

Kate Fox
Executive Director

kate.fox@ mass.gov

Charlie Ticotsky
Deputy Director

charlie.ticotsky@mass.gov

Daniela DeCaro-Heavey
Special Projects Manager

daniela.decaro@mass.gov

Bob Van Dam
Research Director

bob.vandam@mass.gov

Julie Arrison-Bishop
Director of Marketing

julie.arrison-bishop@mass.gov

Abbey Phillips
Director of Communications

abigail.e.phillips@ mass.gov

Sheila Green
MA250 Coordinator

sheila.green@mass.gov

Zoe Sala
Marketing Manager

zoe.sala@mass.gov

Phyllis Cahaly

Director of Partnership Marketing

phyllis.cahaly@mass.gov

Quincey Roberts
Director of Special Events

guincey.roberts@mass.gov

Marc Zappulla
Grants Coordinator

marc.zappulla@mass.gov

Kevin Clang
Website Manager

kevin.p.clang@mass.gav

Massachusetts Film Office

Meg Jarrett
Director

meg.jarrett@mass.gov

John Alzapiedi
Assistant Director
john.j.alzapiedi@m .gov

Catherine Onasanya
Administrator

catherine.onasanya@mass.gov
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Massachusetts Office of Travel & Tourism

%de possible

in Massachusetts
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THANK YOU!







Regional Visitor Impacts

In direct visitor spending
jobs supported

IN tax revenue

Source: The Economic Impact of Visitors in Massachusetts, 2023

Massachusetts Executive Office of Economic Development



Summer 2024
Recap

A Hotel occupancy remained steady

A Hotel average stay values were down slightly
compared to last year

A Short-term rental stay value and lengthof-stay
both increased over last year

A Retail activity is down compared to last year

A Shoulder season growth continues to be strong,
mirroring national trends
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Top Origin Markets
Summer 2024 .
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Boston, MArepresented < o
42% of visitors and Bufiato Albany
34% of spend
Hartford, CT represented | 1 %

11% of visitors and
7% Of Spend / r-'..!i}H

Pittsburgh

New York, NYrepresented

14% of visitors and
15% of spend
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Average Stay Value and Length of Stay
$462 | $1,734

Hotel STVR

Average Average
Stay Value Stay Value

Average Average
Length of Length of
Stay




Visitor Demographics

==
- S

OF:
L/l are 2554 years old

62%
@ have an average

household income $100k+

65%
B have children in the

household

6RXUFH =DUWLFR *HRORFDWLRQ 'DWD =DUWLFR 6SHQGLQJ 'DWD + -QFRPH

Date: April 2024 - September 2024




