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DOMESTIC MARKETING MASSACHUSETTS 250

* MAde Possible e 2024-2026 * Increase film projectsin

* Trip Advisor * Statewide commemorations Massachusetts

* Social Media and celebrations * Promoting the

* Public Relations and * Domestic and international Massachusetts Film Tax
Familiarization Tours marketing strategy Credit

* VisitMA.com * Massachusetts250.org * Creating location brochures

MARKETING

* Primary markets: Canada, »  Regional Tourism Councils *  FIFAWorld Cup, NCAA
U!<’ Germany (RTC) Lacrosse Championships,

* Discover New England S . _

« Brand USA * Destination Development ISU Figure Skating World’s

 Travel agent training Capital (DDC) * Developing a statewide

* Digital campaigns * Massachusetts 250 strategy
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MOTT ANNUAL ECONOMIC IMPACT STUDY

Measuring the Economic Impact Of Tourism:

MOTT purchases an economic impact analysis annually to
estimate the scope of the travel industry across
Massachusetts and regionally.

Measuring the economic impact of this industry is complex

1.The travel industry is disaggregated, numerous industries
provide goods and services to travelers.

2.Industries serving travelers also serve residents and non-
travel related business.

MOTT’s economic impact study isolates travel-generated
impacts and the industries that serves them.
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Massachusetts Tourism Economic Impact 2023

S domestic & S in state & local taxes
international spending generated from tourism
billion 5.3% increase versus CY2022 billion

S S

. million : million
local lodging tax collected jobs supported state lodging tax collected

+ + S

o o rs
we” million 7 7o billion

hosted visitors international international wages, salaries,
(international and domestic) visitors visitor spending & proprietor income

versus CY20e22

@ MASSACHUSETTS *Data provided by Dean Runyan Associates

visitma.com
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Cape Cod Tourism Economic Impact 2023

S direct visitor spend S earnings and salaries

down -2.0 % over CY 2022 up 3.1% over CY 2022
billion million

S S

million million
local tax receipts people employed state tax collected
up 4.0% over CY 2022 down -0.8% over CY 2022

up 1.2% in CY 2022

Z R0l @) rwssrcrwsers

*Data provided by Dean Runyan Associates
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DESTINATION DEVELOPMENT GRANTS

From Left to Right: Dennis Chamber of Commerce, Eventide Arts, John F. Kennedy Hyannis Museum, and
Sandwich Chamber of Commerce
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MAde Possible campaign:
* Shooting for spring and summer creative
content will begin soon
* TripAdvisor campaign complete
Recent Domestic Media:
* New York Times 52 Places to Goin 2025
(US)
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DOMESTIC MARKETING
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‘ Hohdoy magic %de possible
in Massachusetts
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Come to where the moment moves you. @ MASSACHUSETTS

visitma.com

Come to where you can
brush with greatness. @ MASSACHUSETTS

visitma.com







visitma.com

@ MASSACHUSETTS | Massachusetts Office of Travel & Tourism

MASSPORT NEWS

New International Routes:

TAP: Porto
Notabl.e Up.dates. . Delta: Barcelona, and Milan (both direct)
Operations: up 4.6% YoY JetBlue: Edinburgh, and Madrid

Domestic Flights: up 3.5%
International Market: up 15.5%

Total Passengers: up 6.5% New Domestic Routes:

Domesti.c: up.4.4% . JetBlue: Islip, Norfolk, and Wilmington
International: up 14.9% Delta: Asheville

Westlet: Vancouver

Allegiant: Des Moines, and Savannah
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INTERNATIONAL MARKETING
ol AT K
i ﬁ»’% Primary Markets:
- fLES. |  Canada, United Kingdom, Germany

Previous Trade & Media Shows:
e BrandUSA Travel Week
* ABA Marketplace

* [nternational Media Marketplace (IMM)

e USTravel Association’s IPW
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INTERNATIONAL & DOMESTIC MEDIA

The Tirststate todegalize
- marriage equality |
-

e crode: Scon Zuahlka Photogrophy |

Revolutions Start Here.

Massachusetts honors s rich history
while celebrating its ongoing commament
10 freedom, equality, and indlusivity. As

we mark the 250th anniversary of the
American Revolution, we proudly reflect

on our role in the fight for independence—
while continuing to lead the way in
advancing LGBTQIA+ rights. Massachusetts
was the first state in the nation 1o legakize
mariage equality in 2004, and we
continue to champion LGBTQIA+ equality
today.

Boston Prico Peroda, Bosion, MA

For LGBTQ+ travelers, Massachusetts
offers vibrant experiences that showcase
our welcoming spirit. Explore Boston's
Equality Trail, which traces the route of
Boston's first Gay Pride March in 1971
or [oin the annual Pride for the People
celebration each June. This festival and
parade are a joyful celebration of the di-
verse and intersectional LGBTQIA+
community.

In Provincetown, a frue LGBTQIA+ haven,
the Carnival fesiival in August brings
together creativity and community in o
weeklong celebrafion. Can't visit in
summer? No problem! Provincetown's
Holly Folly celebrasion in December offers
a unique holiday experience with a market,
a Santa run in bathing suits, sing-alongs,
and other festive activiies.

Nasure lovers can also find their siice of
paradise in Massachusetts. The Tower
Hill Botanic Garden in West Boylston
provides a 171-acre sensory escape with
beausiful gardens, nature trails, and
seasonal blooms. Whether in the warm
embrace of the Orangerie and Limonaia
greenhouses during wanter or amidst the

first spring flowers bike hellebores and
daffodds, Tower Hill offers tranquility all
year round.

Towar Hill Bottmic Gosdan, Boylston, MA

Head further west 1o the Pioneer Valley,
where small towns in Hampshire County

offer a relaxed ammosphere and charming

atiractions, such as the Yankee Candle
Village in Deerfield. Just outside Spring-
field, visit the Titanic Historical Society,
home to fascinating original arsfocts that
share the story of the ill-fated ship.

COME SEE WHAT’'S NEXT

In Salem, stroll the scenic Salem Willows
Park with s oceanfront views and refresh-
ing sea breeze, then wander the Salem
Waterfront for picuresque walking paths.
The town is also home to unique indepen-
dent shops like HausWitch Home +
Healing, blending wellness and home
décor, and Emporium 32, which offers
vintage-inspired waasuras. Enjoy @ cozy
coffee or craft brew ot Gulu-Gulu Café,
a welcoming spat with a lively vibe.

Maacha, Marha's Vieyord, MA

Massachusetts’ revolutionary spirit
confinues %o evolve, with a strong commit-
ment 1o advocacy for LGBTQIA« rights.
We are excited to share our history,
welcoming communities, and vibrant
culture with you. Here in Massachusets,
history is made, and everyone is welcome;
we con't wait 5o see you!

Steeped in history yet brimming with innovation,
Massachusetts offers a unique travel experience

DISCOVER MASSACHUSETTS,
a dynamic four-season
destination where history
collides with innovation and
modernity.

Join us in celebrating
Massachusetts 250 in 2025 and
2026 and explore the birthplace
of revolutionary ideas that
shaped the nation.

Walk the iconic Freedom Trail
in Boston, relax in the mountains
of the Berkshires o the beaches
of Cape Cod and the islands,
and uncover stories of progress
and resilience across the state.

From cuhtural landmarks to
breathtaking natural beauty,
Massachusetts inspires with its
rich heritage, timeless stories,
and the endless possibilities
of a brighter future
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Fome « Amarics e News

Bwawsrego Massachusetts students invited to participate in
Massachusetts 250 Celebration Invites You to Explore siatewids Histary eormpatition P B

the Heart of the American Revolution with Historic y P

Landmarks, Events, and Hidden Stories e @@ VLT o N R —————

=cnesday, Fa!

e Signupon — I
Massachusetts250.org ” @

* Connecting with business
leaders to champion
Massachusetts 250 e pem e R RS AT

of Massachusetts invites visitors to embsrk on & journey through its rich revolutionary past. From
Worcester to North Central Massachusetts and MetroWest Boston. ti

commemor at| on e T——————

eced in history end tradition, the Heart of Massachusetts offers mo

PLYMOUTH, Mass. — Calling all K-12 students in Massachusetts. The governor's administration is

encouraging students to submit history projects as part of a statewide contest.
inerary nignlights pivotal

As part of "Massachusetts Revolutionaries: Bold Stories, Bright Legacies," the Healey-Driscoll

nJus /arsies administration wants students to submit a project of their choosing that tells a story about one of

° Vibrant d scenic land: ,and a less blend of past and present msks it znices Massachusetts' revolutionaries.
. M A 2 5 O E Xe C u t I Ve gestinstion for history enthusiasts and travelers alike. \/ith diverse dining options, welcoming
accommodations, and easy accessibility, this region orovides 2 unique window into America's fight for
independence.
Committee

Left: Travel and Tour World Right: WCVB


https://massachusetts250.org/lunch-and-learn/
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Boston: Hollywood's New Favorite Set o e T OTS

KARENREADAND | THEBOLD,BOUGIE | NANTUCKET WINE & FOOD | TOP
THE WATERFALL | HOLIDAY GIFT GUIDE |  FESTIVAL UNCORKED 2024

| coMeE=—
Learn more here. . .

List your property on the locations list
Visit MAfilm.org to learn more.

Productions shot in MetroWest
The Compatriots (2024), Challengers (2024),
Julia — Season 2 (2023), Don’t Look Up (2021) -

OVER.
L.A

e BAY STATE IS
FINALLY READY
e ITS CLOSE-UP.

Y \\ w4

CHALLENGERS


https://connect.metrocorpmedia.com/files/html/flipbooks/bs2412_01/bs2412_01.html
https://mafilm.org/
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UPCOMING SPORTING EVENTS

On the radar for MetroWest:

* NCAA Men's and Women’s Lacrosse N

(May 23 - 26, 2025) T —
] ] \ CHAMPIONSHIPS

* LPGA-FM Championships R o e |
(August 28 — August 31, 2025)

* New England Patriots Opening Day
(Fall 2025 - TBA)

* FIFAWorld Cup
(May —June 2026)

* Navy/ Notre Dame Football
(Fall 2026)
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OPPROTUNITIES TO ENGAGE

Grant Opportunities:

 Massachusetts 250 — Application Deadline is April 11, 2025
* DDC (Destination Development Capital) - Coming this spring

Stay Informed:
Massachusetts 250 VisitMA MA250 Grant
Industry Newsletter Industry Newsletter Application

10

[=]

https://bit.ly/4hPEQjL https://bit.ly/4bhlkdr https://bit.ly/3DH6E7pN


http://mott.submittable.com/
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GET IN TOUCH!

Kate Fox Julie Arrison-Bishop Phyllis Cahaly Massachusetts Film Office
Executive Director Director of Marketing Director of Partnership Marketing
kate.fox@mass.gov julie.arrison-bishop@mass.gov  phyllis.cahaly@mass.gov Meg Jarrett

Director
Charlie Ticotsky Abbey Phillips Quincey Roberts meg.jarrett@mass.gov
Deputy Director Director of Communications Director of Special Events

charlie.ticotsky@mass.gov abigail.e.phillips@mass.gov quincey.roberts@mass.gov L
John Alzapiedi

Assistant Director

Daniela DeCaro-Heavey Sheila Green Marc Zappulla john.j.alzapiedi@mass.gov

Special Projects Manager MA250 Coordinator Grants Coordinator

daniela.decaro@mass.gov sheila.green@mass.gov marc.zappulla@mass.gov Catherine Onasanya
Administrator

Bob Van Dam Zoe Sala Kevin Clang catherine.onasanya@mass.gov

Research Director Marketing Manager Website Manager

bob.wvandam@mass.gov zoe.sala@mass.gov kevin.p.clang@mass.gov



mailto:julie.arrison-bishop@mass.gov
mailto:Abigail.E.Phillips@mass.gov
mailto:Sheila.Green@mass.gov
mailto:Zoe.Sala@mass.gov
mailto:Kate.Fox@mass.gov
mailto:Charlie.Ticotsky@mass.gov
mailto:daniela.decaro@mass.gov
mailto:Bob.VanDam@mass.gov
mailto:phyllis.cahaly@mass.gov
mailto:Quincey.Roberts@mass.gov
mailto:Marc.Zappulla@mass.gov
mailto:Kevin.P.Clang@mass.gov
mailto:John.J.Alzapiedi@mass.gov
mailto:catherine.onasanya@mass.gov

Massachusetts Office of Travel & Tourism

MASSACHUSETTS
visitma.com

de possible

in Massachusetts

-~d

THANK YOU!

MASSACHUSETTS

visitma.com







Regional Visitor Impacts

in direct visitor spending
jobs supported

in tax revenue

Source: The Economic Impact of Visitors in Massachusetts, 2023

Massachusetts Executive Office of Economic Development



Summer 2024
Recap

* Hotel occupancy remained steady

* Hotel average stay values were down slightly
compared to last year

* Short-term rental stay value and length-of-stay
both increased over last year

* Retail activity is down compared to last year

* Shoulder season growth continues to be strong,
mirroring national trends




Brockton

flaunton

2024
Recap @&

New Bedford




Top Origin Markets - ' e Ly
Summer 2024 o T

| - |
LONQon

Boston, MA represented : 3 ot { 3]
42% of visitors and |

34% of spend

Providence

% O

Hartford, CT represented Cles
11% of visitors and :
7% of spend

Pittsburgh New York

New York, NY represented

14% of visitors and
15% of spend Morgantown

”hii.uie_zl[)h""

Source: Zartico Lodging Data, Date: <. ‘

April 2024 - September 2024 Wachinoton



Average Stay Value and Length of Stay
$462 [ $1,734

Hotel STVR

Average Average
Stay Value Stay Value

4.1 Days

Hotel STVR
Average Average
Length of Length of




Visitor Demographics

==
- S

(s 47
K_/l are 25-54 years old

627
w have an average

household income $100k+

65%
S5 have children in the

household

Source: Zartico Geolocation Data, Zartico Spending Data, “HHI" is Household Income,
Date: April 2024 - September 2024




Visitation by Sub-Region
Summer 2023 vs. Summer 2024

35.0%

30.0%

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

31.1%
26.0%

Upper Cape

29.0%

26.9%

Mid-Cape

W % of Visitors - 2023

20.4%

17.5%

Lower Cape

W % of Visitors - 2024

24.6% 24.5%

Outer Cape

Source: Zartico Geolocation Data



Visitor Activity by POl Category

Summer 2023 vs. Summer 2024

45.0%

40.0%

35.0%

30.0%

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

42%
37%
19%
15%
12%12%
8%

II i ] I 3
Outdoor Accomodations Food Attractions Retail
Recreation

M 9% of Visitors - 2023

6% 6%

I - I .

Specialty Retail Transportation

W % of Visitors - 2024

2% 2% 2% 1%
L 0 | L
Arts & Nightlife

Entertainment

Source: Zartico Geolocation Data



Top Visited Points of Interest (POls)
Summer 2024

—
.

2.
3.
4.
5.
6.
Vi
8.
9.

Cape Cod National Seashore
Mashpee Commons

Cape Cod Mall

Cape Cod Gateway Airport
Cape Cod Hospital - Hyannis
Park and Ride Lot - Route 132
Inner Harbor - Falmouth
Nickerson State Park

Sandy Neck Beach

Sesuit Harbor - Dennis

-

a, Date

Market Basket
Ocean Edge Resort & Golf Club

. Wequassett Resort & Golf Club

Margaritaville Resort Cape Cod
Stop & Shop Grocery - Orleans
Park and Ride Lot - Sagamore
Sea Crest Beach Hotel
Barnstable High School
Falmouth Hospital

2024 - Septemt
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Plymouth

Weekend
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https://viz.zartico.com/partners/cape_cod_chamber/CCC_Time_Lapse_Entire_Boundary_Jul_02_2024_Jul_06_2024_nyf.html

Visitor Spending
Summer 2024

® Food
B Accomodations
B Retail

B Gas Stations

Source: Zartico Spending Data, Date: April 2024 - September 20024 B Health



What is the visitor impact in restaurants?

43% $156

2% increase compared to 2023 -4% decrease compared to 2023

Visitor Spend % of Total Average Visitor Spend

Source: Zartico Spending Data, Date: April 2024 - September 2024



What is the visitor impact in retail?

$117

2% increase compared to 2023

36%

Spending is from visitors Average Visitor Spend

Source: Zartico Spending Data, Date: April 2024 - September 20024



What is the visitor impact on local businesses?

47% $112

6% increase compared to 2023 1% increase compared to 2023

Spending is from visitors Average Visitor Spend

Source: Zartico Spending Data, Date: April 2024 - September 20024
*Local business spend excludes discount stores, big-box stores, and chain related businesses



2025 OUTLOOK
Trends & Challenges

e Accommodation bookings in April-June are up but
demand for July and August is down compared to last
year (Expedia)

e Vacation rental rates are stabilizing with 32% of STVR
owners having lowered their prices for 2025
(WeNeedaVacation). The STVR market, however,
continues to grow, with 19K STVRs now registered.

e Decline in Canadian visitation is a concern. 59% of
Canadians say they’re less likely to visit the U.S. this year

(Leger). Canada is the Cape’s top international market.




DESTINATION
MARKETING




CapeCodChamber.org

e cod e e e s 0 B

/k

Discover Timeless Beauty and Coastal Cham on

_ 3.1m

m unigue
sessions

i

i‘nn!m‘u

79k

[I ) refervals for
lodging/golf
via BookDirect

Top domestic users: MA NY NJ CT VA CA OH
Top infl. users: UK Canada Australia Germany France



Key highlights of 2024 website

performance

> Significantly oulperformed
the compefition in engagement rate

> CapeCodChamber.org achieved an
80% engagement rate for overall traffic
(DMO average is 58% )

> For organic fraffic, CapeCodChamber.org
posied a 77% engagement rate
(DMO average is 71%)

> Conversion rale and pages per session
both exceeded indusiry norms




2024 Results-Driven Marketing

1G/TikTok Reel Creation - Digital Marketing
Public Relations - Sponsored content ¢ Print Adverlising
Trade shows: Groups/Meetings/Sporis
JFK Airport Displays - Digital Billboards

Expedia Campaigns » Seasonal Sizzle Videos
Cape Cod Travel Guide * Search engine optlimization
Influencers ° Social Media & YouTube Adverlising
Streaming TV Campaigns * Weddings IG » CrowdRiff
Infermational FAMs & Trade Shows




Seasonal Campaign Highlights

Expedia Campaigns
10.8k room nights hooked
$3.9m in booking revenue

Digital & Social Ad Campaigns
212k website clicks

1G/TikTok Seasonal Reel Campaigns
2.1m views / 101k inferactions

Vacation Sweepstakes Lead Generation
15k leads generated




Public Relations

2024

78 travel writers assisted
requests for photos/b-roll

Yankee Magazine, The Today Show, Travel & Leisure,
The Boston Globe, National Geographic,
Living Magazine, Conde Nast Traveler,
OufThere Magazine, The Spectator (UK),
Thelravel.com, Boston Magazine,

USA Today, Boston Herald, Forbes.com,

Irish Massachusetts, North Shore Magazine,
MSN.com, The Weather Channel, Town & Country,
Food & Wine, New York Lifestyles,

Luxury Travel Magazine, Newsweek

Perfect Weekend in Boothbay Harbor | Blueberry Recipes Whose Time Is Ripe

VINKEE

PLUS

‘The Beach Read
That Could Save
Your Life (P.92)

July/August 2024 Cover Story



Social Media

2024
132k @VisitCapeCod followers
(+ 1 0%)

1 reach

_engagements

477k YouTube video views
(+63°/o)

TikTok

visitcapecod v

G ® =

1,754 555K 1,916

posts followers following

Visit Cape Cod

We'll share our favorite Cape Cod
snapshots and would love to see yours!
Tag @visitcapecod and #visitcapecod
with photos we can share here.

5 Patti Page Way, Centerville

& www.capecodchamber.org/explore/

Professional dashboard
New tools are now available.

Edit profile Share prof... Contact

B4 Have you ever been to
Cape Cod in March? %




Travel Blogs

572k unique blog views

Welcome (o the Cape Cod Travel Blog

STORIES FROM THE COAST

Get inspired for your next vacation with our Cape Cod Travel Blog, your go-to destination for all things Cape Cod.

Whether you're a seasoned visitor or a first-time explorer, our blog is designed to inspire, inform, and ignite your passi

for exploring our sandy peninsula. Topics include everything from the best spois for fried seafood and waterfront dining|

to our top picks for seaside festivals and outdoor adventures.

CAPE COD WEDDING BLOG
W Love is in the Air: Spring
»1 Weddings on Cape Cod

OUTDOOR ACTIVITIES

e Best Spots for Cocktails by the
m Sea
FOOD & DRINK

Dur Picks: Best Places for Fish & Chipson ™ g
Cape Cod .

© 4 Min Read

FAMILY FRIENDLY STORIES | Great articles for people of all ages

/\7

VACATION GUIDE ' ACTIVE TRAVEL FUN FOR KIDS ACTIVE TRAVEL |

Cape Cod's Best Family 5 Perfect Family Bike Rides  Cape-Tastic Family-Friendly Five-Day Cape Cod
Beaches © 4 min read Outdoor Activities ltinerary for Family Fun

© 6 minread Whether you make a day of it or @ 5 minread @ 5 min read



Influencer Campaigns

@noellefoley
993k followers (@ @simplytasheena

116k followers 102k followers @)

Q Almost Summer June 9,2024 X

r_ @whitneyeveport July 12,2024 X

-

whitneyevepc

©

2,403

Explore the beautifulftown of

9 noellefoleyGiatWsitcapecod
W' Ppaid partnership v

My first time ever visiting Cape ... 212

-« Liked by karenoncape and
€ 2,402 others

@greyfinchchatham

@clynchphotos @whitneyeveport
43k followers )] 1.4m followers ®
117k followers £



CrowdRiff Campaigns

49k interactions, 293k views

Folow Us on Social
#VISITCAPECOD




Cape Cod Travel Guide

Targeted Print Distribution of 40k: " 'GUIDE To
Trade shows and AAA offices
Key hotels, visitor centers, transportation hubs
and attractions throughout the Northeast
Available for purchase on website

17 ways toE'@'G . K s "7 - =i , ;:;_;- —: -
Cape Cod on a Budget

Digital Platform:
Promoted via website, rack cards,
and social media compaigns

*2023 and 2024 editions recognized with

a Gold MarCom Award for exceeding a .
high standard of excellence in publications @ S




Weddings — The Economic Impact

* The Cape Cod wedding
indusiry generates over
$50 miillion annually

in vendor-related revenve.

* Wedding venues alone
coniribute approximately
$10 million per season.

* In 2024, Cape Cod hosted
1,493 weddings; 90% of couples
fraveled here fo gel mamied.




The Cape Cod Wedding Committee

* Supports and educates local vendors

Our Markefing

* CapeCodWedding.com (136k visits in “24)
* Instagram: @CapeCodWedding

* Wedding-themed blogs

* Featured in the Cape Cod Travel Guide

Indusiry networking opportunities
* The Social (Fall
* Cockiails & Connections (Winter)
* Truly Boss (Spring)

* Summer Soirée (Summer)




Where in the world is Amanda




Groups, Meetings, Sports,
-International

The Big E (Sept 24)

IMEX America (Oct 24)

Northsiar Meetings Group’s Destination East (Oct 24)
Smart Meeting Luxury Experience (Oct 24)

Ontario Motor Coach Association Show (Nov 24)
National Tour Association Travel Exchange (Nov 24)

American Bus Association Marketplace (Feb 25)
Northeast Golf Show in CT (March 25)
Discover New England Tourism Summit (April 25)

US Travel’s IPW (June 25)




Seasonal Photogr4ily
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Seasonal Marketing Campaigns




Spring/Summ

0 Somewhere you'll always
COMB running hack .

Discover the sun, sea and culture
that make Cape Cod truly magical,
truly remarkable and truly yours.

0 @visitcapecod

TRULY YOURS visitcapecod.org visitma.com

MASSACHUSETTS




Predicanly chill

b' —
0,@ v o =t

visitma.com TRULY YOURS

@ MASSACHUSETTS
visitma.com %

V4
74
s 4\ |

(408 cod = (408 cod

TRULY YOURS

TRULY YOURS




Jovully youthrul
Practically ageless.

e DISCOVER THE ONE-OF-A-KIND
7 Ea B BU[I FALL EXPERIENCES THAT MAKE
/é CAPE COD TRULY MAGICAL,
—

TRULY YOURS TRULY REMARKABLE & TRULY YOURS.




Beautirully bright. FeS(ively Tree.
bolorfully crafted.

BOOK NOW




Holidays /

Predictanly chill.
Unexpectedly warm.

e SEE HOW THE HOLIDAYS ON
7 Ba B Eﬂﬂ CAPE COD CAN BE TRULY FESTIVE,
/é TRULY AWE-INSPIRING,
—

TRULY YOURS AND TRULY YOURS.

visitcapecod.org




@ MASSACHUSETTS
/ A ) . 1 / /..7:.;-:,
- ."v N :

Magically merry. —
brittiantly brignt. SUZNLly naugnty.
=Z el =Z el

f ,' p | ||.'|' w'r'

BOOK NOW BOOK NOW




Seasonal Sizzle Vid&s






Thank youiZ Gl (0l

TRULY YOURS

Kristen Mitchell Hughes Liz DiGirolamo Amanda Catania
Kristen@capecodchamber. Liz@capecodchamber.org Amanda@capecodchamb
org er.org



TOURISM MARKETING
PANEL

Dave O’Donnell Lea Filson Peter Burke
Meet Boston See Plymouth  Nantucket Cham

CHAMBER or COMMERCE




Cape Cod Chamber of Commerce
Travel & Tourism Forum

March 26, 2025

David O’'Donnell

Vice President of Strategic

Communications ‘ :

vvvvvv

Meet
BOSTON




% Our Path to a Tourism Destination Marketing District

. O

o TDMD committee formed (Mar)

4 Add’l TDMD Educational Sessions (Jan)
House Ways & Means Includes TDMD in

New Version of Economic Development
Bill (Jun)

House & Senate Conference Committee @
Convenes on TDMD (Jul)

5 CIVITAS hired (Mar) Conference Commltjcee Report.
. . Includes TDMD and is Enacted in
o 1t TDMD Educational Session hosted
(Mar) Both Chambers (Jan)

o Joyce and LeBretton hired (Sep)
o TDMD Steering committee formed

(Sep)
o Board approves TDMD

recommendations (Dec)

MB | cape Cod Chamber Forum

Governor Signs Economic
Development Bill (Jan)

Hotel Petition Process Begins (Feb)
Hotel Petition Passes (Jun)

City Council Votes Unanimously to
Approve District (Jun)



How Will Boston and Cambridge
Benefit from a TDMD?

® Bolster visitation and hotel occupancy

® Restore leisure, hospitality & hotel jobs

® Enhance Neighborhood Experiences

® Increase single property meeting sales and related spending
* Allow for an Incentive/Special Projects Fund

® Reignite International Visitation

® Resuscitate hotel tax revenue for the Boston/Cambridge/MA general fund

MB | Cape Cod Chamber Forum




Proposed Boston/Cambridge TDMD

* Hotels have voted to create the TDMD and will govern how
funds are deployed.

* 70% of hotels in Boston and Cambridge with at least 50
rooms have voted to approve TDMD formation.

* The hotels will then manage TDMD expenditures through a
15-member governance board.*

Boston/Cambridge TDMD assessment will be 1.5%.

*4 members will “sunset” after 2 years

MB | Cape Cod Chamber Forum



e Boston/Cambridge TDMD District Plan

MB | cape Cod Chamber Forum

Re-Brand Greater Boston CVB

Build Brand Awareness through Robust
Consumer Marketing Campaigns in ALL Seasons
Launch Global Sales Initiatives

Develop DEI Strategies — Workforce
Development and Vendor Procurement
Onboard International PR, Trade and MICE
Agencies

Support Major Events

Incentivize Hotel Bookings in Need Periods
Ecotourism and Sustainability

Invest in Community Events



January
February
March
April

May

June

July
August
September
October
November
December

Total:

MB | cape Cod Chamber Forum

-2 TDMD Revenue

$612,578

$935,611
$1,531,193
$2,524,260
$4,906,271
$1,552,206
$3,155,549
$2,880,501
$3,323,247
$3,481,161
$2,318,548
$1,545,940

$28,767,066

$1,234,875
$1,402,804
$2,222,644
$2,914,810
$5,457,029
$1,673,695
$3,404,470
$3,016,193
$3,536,585
$4,487,786
$2,444,020
$1,670,000

$33,464,911

101%
50%
45%

15.50%
11%
8%
8%
8%
6.50%
29%
5.40%
8%
16.30%

$1,410,669
$1,600,000
$2,350,000

$3,128,119
$5,672,913
$1,709,199
$3,538,983

$5,360,669

14%
14% **
6% **

7%
4%
2%

.04%

** estimated based on Pinnacle report



New Corporate Ildentity
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FOUNDED,

NEVER SETTLED.
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Campaign Platform
Exploration




Greater Boston, fueled by
the collective spirit of
transformation, is a City
built by motion and
designed to stay in motion.
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MB | TDMD All-Hotel 2024

‘Whaether you're whale watching or saming to sall,
there's not a bad thing to say about a weekend on the watet.

—




Winter 2024 Advertising

m Meet
BOSTON

THIS

COMES WITH MUCH BETTER
DINING OPTIONS

200+ new restaurants. 12 James Beard Award nominations.
And a year from now, it won't be so easy to get a table.

Boston has 50 acres of Common

AND 57,310 THAT
ARE ANYTHING BUT

NEVER [:'('

GETS OLD

GETSOLD

Get a taste of what's new at meetboston.com/culinary Explore the offerings of 23 unique neighborhoods at meetboston.com



Winter 2024 Advertising
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VALENTINE'S DAY IS COMING.

IT'S NORMAL TO HAVE

RESERVATIONS.

4142/ ClO/ZI>|0)>1)

soox 2 NIGHTS

o s]QO T

Plus $25 to Legal Sea Foods*

Don't hesitate to book the perfect getaway.

NBVER ( Book your stay )

GETS OLD
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SO MUCH,
HE WENT "’
BACK 144
TIMES.
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% Major Event Sponsorship

WWORLD

FIGURE SKATING
CHAMPIONSHIPS®

BOSTON*2025

4 NATIONS FACE-OFF

)

A

ARMY

AFiERIE L AT

(

FIFA
BOSTON
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% MEET BOSTON INTERNATIONAL IMPACT

* In-Market Reps in the following countries: UK, Ireland,
Germany, France, ltaly, and Mexico _‘t/

* Media Events hosted in London and Frankfurt NTERNATIONAL MEDIA z SN

® M ed i a m iSS i O n S a tte n d ed i n A m Ste rd a m ) CO p e n h a g e n ) Why Boston is still America's most British city These partnerships generate millions of dolfars in earmed media inkey intemational

ws, traditional tr stories, influencer visits, and

d destination stones across prenvum media platforms

Toronto, Auckland, Melbourne, Sydney, Dublin, Mexico | : e e T 6\ vy e TR A
City, Berlin, and Goa |

¢ Wericl, and more
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| |PATRIOTS HAUS 0.
HIGHLIGHTS B &

18.76M 13.86M

116 Billion

919,470,576

MB | Cape Cod Chamber Forum



- LONDON MISSION

April 2024 - Trade and Media Mission to London

* US Embassy Briefing

* Media and Trade Reception and Program at
The Shard

* Cooking Demonstrations and Fireside Chat
with High-Level UK Travel Media

J

()

o
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LONDON MISSION - April 23 Evening Reception
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- 1IPW 2024

May 4-8 — Los Angeles

* Over 250 Booth Appointments

* 58 Media Appointments

* May 5 Lobster Roll Activation

* Media Marketplace Sponsorship
* Meet Boston Press Conference

MB | cape Cod Chamber Forum



- IMEX 2024

October 7-11 — Vegas

* 476 Booth Appointments

* 22 Meet Boston Partners

* 4,600 Buyers in Branded Buyers
Lounge

MB | cape Cod Chamber Forum



~” Q1 GROUP INCENTIVE - 2024

Total Number of Groups booked: 333

Room Nights 53,159

Guest Room Revenue $11,399,956

Meeting Room Rental S462,995

Banquet F & B $9,522,817
Total Revenue $21,385,729

Reimbursement Total $2,138,573 B =
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Strategic Data Analysis

@ @ - TOURISM
MASSACHUSETTS ECONOMICS
visitma.com AN OXFORD ECONOMICS COMPANY

) zArTICO  VisitWidget @ cIrcuIT

: sperling.
USTRAVEL @ Expedic

-

@ MASSACHUSETTS Lagd ' SeePlymouth County
visitma.com TTS
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TOURISM

MASSACHUSETTS ECONOMICS

visitma.com

Hotel Data

AN OXFORD ECONOMICS COMPANY
|Tab 9 - Resp Plymouth Co, MA+: Massachusetts Travel & Tourism
-
Massachusetts Travel & Tourism
For the Month of May 2021
019 020 02
Chgin
STR Code Name of Establishment City & State Aff Date |Open Date| Rooms| Rms |J/F/M|/A/M J|J|A|S OND|JJFIMAM|J/JAS ONDUJIFMAMUJIJA|S OND
14658 Cohasset Harbor Inn Cohasset, MA 02025 Jun 1975  |Jun 1975 55
46430 | Nantasket Beach Inn Hull, MA 02045 Jun 1987  |Jun 1987 21
35730 Nantasket Beach Resort Hull, MA 02045 Aug 2011 | Jul 2001 105
28398/ Closed - Ocean Village Motor Inn Marshfield, MA 02050 Nov 2009 0
58280 Marshfield Inn Marshfield, MA 02050 16
72259 |Park View Inn Norwell, MA ‘02061 Jan 1900 Jan 1900 13,
14818/ The Inn at Scituate Harbor Scituate, MA 02066 Aug2009 |Jun 1970 29
27504 | Brockton Inn Brockton, MA 02301 Jul 2021 Jun 1965 0 Y o o 8 8 8 o o o8 8 ® o o 0 8 e e 0O
74253 |Closed - Academy Inn Brockton, MA 02301 Jan 2019 0 Y
53805|Country Inn & Suites Brockton Brockton, MA 02301 May 2020 |Aug 2005 63, Y e o @ 8 8o o 00 e s s 00 ® e o 0o 00 o e 00 0 0 e
62221 Holiday Inn Express Boston South Brockton Brackton, MA 02301 Jun2012  |Jun 2012 122 ® o @ 8 o e 0 0 e s 2 e s s 0 e e 00 e e
1430 Motel 6 Brockton Brockton, MA 02301 Dec 2016  |Jun 1966 74 ® e o 8 s e o o o8 o o s s o 0 e s s 0 0 s s s 0 s s s e
42558 | Residence Inn Boston Brockton Easton Brockton, MA 02301 Jul 2001 Jul 2001 88 ® o o o o o o 0 0 8 s o 0 0 0 0 0 0 0 0 0 00 0 000 00
35102 | Super 8 Brockton Brockton, MA 02301 Jul 1997 Jul 1997 57 ® ® o o o o 0o 0o 0 0 o o 0 0 0 0 66 0 0 0 0 0 000 0 s
65514 Residence Inn Boston Bridgewater Bridgewater, MA 02324 Oct2016  |Oct 2016 96 8 8 8 5 & 5 5 8 5 8 5 5 5 8 8 5 8 s 8 8 s s s s s s
28401 Fairfield Inn & Suites Raynham Middleborough Plymouth Middleboro, MA 02346 May 2020 |Jun 1989 100! Y |6 s o o o s o o s s s s s s cC e s 8 88 & & s s s s &
53779 |Holiday Inn Express & Suites Mi Raynh: i MA 02346 Aug 2005 | Aug 2005 83 ® 8 8 8 8 8 0 8 8 8 s 8 s 0 2 s s s 0 s s e e e s 0 0 e
26329|Quality Inn Middleboro Plymouth Middleboro, MA 02346 Jun2017  |Jul 1988 112 ® o8 o 8 o 0 0 80 s o s 0 0 80 s 0 0 s 0 e e s 0 0 8 s
46680 Rodeway Inn Middleboro Plymouth Middleboro, MA 02346 Mar 2017  |Jan 1950 24 ® o @ 8 o e 0 0 e s 2 e s s 0 e e 00 e e
32062 Best Western Plus Cold Spring Plymouth, MA 02360 Jun2020  |Jun 1955 57 Y e ® o o o0 0 s e . e o o o oo e o
28402 Blue Spruce Motel Plymouth, MA 02360 Jun 1988  |Jun 1988 28
19282|Closed - Bradford Inn & Suites Plymouth, MA 02360 Apr 2019 |Jun 1964 0
50572|Closed - Whispering Oaks Motel Plymouth, MA 02360 Feb2008 |Jun 1950 0
68284/ Fairfield Inn & Suites Plymouth Plymouth, MA 02360 Mar 2019 |Mar 2019 108! O @ 8 & 88 8 8 & & 8 8 6 s s 8 0 s s 86 s s s s s
54554/ Hampton Inn & Suites Plymouth Plymouth, MA 02360 Aug 2006 |Aug 20068 122 ® 8 8 8 8 8 8 0 8 8 85 s 8 8 8 8 s s s s s s s
54447 Hilton Garden Inn Plymouth Plymouth, MA 02360 Jun2020  |May 2006 130 Y |6 s s o 8o o o s 8o o s s s ® o o 880 o 088 s
38858 Holiday Inn Express Plymouth Plymouth, MA 02360 Dec 2020 |Nov 1999 66 Y |(e|jeje @ o o e o o |e|e DU ® o 0 0 2 e e 0 0 0 0.
1697|Hotel 1620 Plymouth, MA 02360 Nov 2015  |Jun 1985 177 ® o @ o o e o o 28 2 e 000 s s 000 e e e s e
19283|John Carver Inn & Spa Plymouth, MA 02360 Jun2020  |Jun 1969 80 Y © e o o o e 0 0o 0 0 e e 00 C e e e 8 e e o 0 0 s e
62943 | Mirbeau Inn & Spa Plymouth, MA 02360 Jun2020  |Jul 2014 50 Y o |o |o|o |ofo oo lo oo oo oo oo o |o|ofo oo oo oo
14784 Pilgrim Sands Hotel Plymouth, MA 02360 Jun 1964  |Jun 1964 62
4378|Baymont Inn & Suites Kingston Kingston, MA 02364 Jun2016  |Jun 1967 107’ ® 8 8 & 86 8 8 88 6 s 88 8 8 s s s s 0 s s s s 0 s s s
74520 | Closed - Kingston Inn Kingston, MA 02364 Jul 2009 Jan 1900 0
4168 | Best Western Rockland Rockland, MA 02370 Aug 2005  |Jun 1984 76 ® o & 8 8 0 o 0 88 5 s 88 8 8 s s 8 8 0 s s s s s s ss
26744 Comfort Inn Rockland Boston Rockland, MA 02370 Aug 1999  |Jun 1989 101 ® 8 & 8 8 8 s s 2 8 2 s s s s s s s s s s
1099 DoubleTree by Hilton Hotel Boston - Rockland Rockland, MA 02370 Mar 2016  |Apr 1988 127 ® o @ o o e o o 28 2 e 000 s s 000 e e e s e
51320/ Closed - Buttermilk Bay Inn Buzzards Bay, MA 02632 Jun2011  |Jun 1997 0
74665| Closed - Starlight Motel |Buzzards Bay, MA 02532 Nov 2019 |Jan 1960 0 Y
32048 | Atlantic Motel East Wareham, MA 02538 Jun 1976 |Jun 1976 24
71283|Closed - Travelers Choice Inn East Wareham, MA i May 2016
47245 Rosewood Motel East Wareham, MA
51001 | Silver Lake Motel East Wareham, MA
$51213|Inn On Onset Bay Onset, MA
63699 TownePlace Suites Wareham Buzzards Bay Wareham, MA ® o @ o o e o o 28 2 e 000 s s 000 e e e s e
73470 Wickets Inn Wareham, MA
51358 |Hillside Motel Mattapoisett, MA
o - Monthly data received by STR
s - Monthly and daily data received by STR

See Plymouth MASSACHUSETTS g Toum of

MASSACHUSETTS visitma.com MEE PLYMOUTH




See Plymouth Booking Fingne & Expedia

ADR Room Nights | Total $
Cape Codder Resort and Spa $343.00 77 $26,394.00
John Carver Inn Spa $219.00 109 $23,872.00
TownePlace Suites by Marriott Wareham Buzzards Bay $197.00 94 $18,563.00
Pilgrim Sands on Long Beach $210.00 87 $18,241.00
Best Western Plus Cold Spring $198.00 81 $16,054.00
Hotel 1620 Plymouth Harbor $197.00 78 $15,331.00
Hampton Inn Suites Plymouth $184.00 79 $14,504.00
Hilton Garden Inn Plymouth $160.00 89 $14,218.00
The Dan | Webster Inn and Spa $301.00 43 $12,954.00
Mirbeau Inn Spa $341.00 33 $11,238.00
Holiday Inn Express Hotel Suites Middleboro Raynham an IHG Hotel | $149.00 48 $7,171.00
Fairfield by Marriott Inn Suites Raynham Middleborough Plymouth $117.00 58 $6,787.00
The Inn At Scituate Harbor $219.00 5 $1,096.00

% See Plymouth - ﬁ % Sce Plym
ﬁ MASSA ?/H USETTS MASSQS;T:{?FJJ& PLYMOUTH et £




Geo-Fencing/CC @ ZARTICO

Top 5 Origin Markets - Share of Visitors Observed at Accommodations ~
[ I

Philadelphia PA 23.1%
New York NY 17.3%
0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5% 20% 22.5% 25%

visitma.com PLYMOUTH

MASSACHUSETTS

See Plymouth @ TG ; Town of



Search Engine Optimization sperling.
SeePlymouth.com @OO®

See plymOUth: Analytlcs Jul1, 2023 - Jun 30, 2024

Overall Website Traffic (GA4) Jul 1, 2022 - Jun 30, 2023

517217 314561 47779 42,424 16,135

Overall Website Traffic (GA4) Jul 1, 2023 - Jun 30, 2024

/51,297 445582 74140 125,157 24,493

A31.15% A32.74% A55.17% A195.0% A51.80%

PLYMOUTH ) MASSACHUSETTS

@ MASSACHUSETTS . Ty E €c PIYmOuth County
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See Plymouth App isitWidget

Performance - Ad Units - Favorites

& Jul 1, 2023 - Jun 30, 2024 ¥ ‘ See Plymouth ~
& Total Users @ Avg Session Duration @ Total Sessions @ Pageviews & iOS Downloads # Android Downloads
37,319 4m 48s 40,930 242,998 2,678 652
~ 66% From Jun 30 - Jun 30 ~ 11% From Jun 30 - Jun 30 ~ 60% From Jun 30 - Jun 30 ~ 55% From Jun 30 - Jun 30 ~ 8% From Jun 30 - Jun 30 ~ 9% From Jun 30 - Jun 30
7 Users ~ ‘ All Platforms & EXPORT

300

200

100

Jul 1 Jul 21 Aug 10 Aug 30 Sep 19 Oct9 Oct 29 Nov 18 Dec 8 Dec 28 Jan 17 Feb 6 Feb 26 Mar 17 Apr 6 Apr 26 May 16 Jun 5 Jun 25

New Vs Returning Users Location Information & EXPORT
@ Returning Visitor Users New Users Sessions Pages / Session Avg. Session Duration

@ New Visitor Plymouth, MA 22456 940 24125 4.00 5m 33s

Boston, MA 3938 941 4705 7.00 2m 43s

Carver, MA 1813 45 1839 3.00 2m 54s

New York, NY 808 210 988 8.00 2m 41s

Kingston, MA 440 57 637 9.00 20m 33s

Marshfield, MA 318 40 355 6.00 1m 39s

Washington, DC 237 59 297 9.00 2m 59s

Connecticut 212 63 280 7.00 2m 32s

Town of

% See P ymouth MASSACHUSETTS S@}’W

Fi 3 5) 7 B
MASSACHUSETTS visitma.com IL\A\IOLIIH MASSACHUSETTS




Ride Circuit @ cIrRCUIT

7,830 passengers YTD

MoM Rides & Passengers

B TotalRides [ Total Passengers

3000

2000

1000

June 2022 July 2022 August 2022 September 2022 October 2022

See Plymouth @ MASSACHUSETTS Town of ﬁ See Pl mouth County

MASSACHUSET S

visitma.com PLYMOUTH

MASSACHUSETTS



National, State, Local Trends U.S. TRAVEL

ASSOCIATIONT

F ’: Screenshot 2024-08-26 at 9 28.24 PM }‘

POWERING THE (Jede] [o] ) A CONNECTING AMERICA.

ECONOMIC IMPACT OF TRAVEL

STATE AND LOCAL TRAVEL INDUSTRY
YEAR TRAVEL SPENDING TAX RECEIPTS “ EMPLOYMENT RANKING

2019 $26.5 Billion $1.8 Billion 163,000

2020 $12.4 Billion $1.1 Billion 80,500 13
2021 $15.3 Billion $1.1 Billion 91,200 13
2022 $25.5 Billion $1.4 Billion 110,700 12

% See Plymoutﬁh @ MASSACHUSETTS

MASSACHUSETTS visitma.com




Tourism Member Partners

Parther
. 3 DMOs,
Town ol CVBs VICs
Plymouth and

Chambers
Members

Nonprofits
Across
12 Towns

Plymouth
County Partners

Members Outside the
County

% See Plymouth @ MASSACHUSETTS

visitma.com ‘ PLYMOUTH

MASSACHUSETTS



Collaborative Partnerships

Plymouth Regional Economic Development Foundation
Over 1 dozen Plymouth County Chambers

Scituate Visitor Center

Plymouth Growth and Development Corporation

U. S. Travel Association

300 See Plymouth Member Partners

66 Non-Profit Partnerships

South Shore Irish Heritage Trail

MA Office of Travel & Tounism (MOTT)

Plymouth County Convention Center Steering Committee
Regional Tourism Councils

Town of Plymouth

MA 250

) % Sce Plymouth Coun
@ ssacrrs LYMOUTIH ‘.‘I}Sfe B CU 1Y

MASSACHUSETTS



How We Communicate

. L] L]
Adve Official Tourisn Site ‘
Town and County of Plymouth

* Quarterly Updates

* Monthly Networking
* Annual Legislative Tourism Event
* See Plymouth Website
* See Plymouth App

* Social Media
* Guidebook

SEE PLYMC yu'rH
orking Meeting |

". we Mheeh Nefoo

Town of

M,
See Plymouth MASSACHUSETTS C5)
MASSA?/HUSETTS visitnl.:a.com PLYA\IOU'FH



Digital Advertising

o
o ll?mouth @m o

USA Tourism Center

> See Plymouth MASSACHUSETTS Town of E SCC Plymouth County

MASSACHUSETTS

MASSACHUSETTS visitma.com PLYMOUTH



Social Media

g
Mayiflowerlll

f Plymout WYMA

seeplymouth

August

17th ~ = 2024 Chalk-Full-O-

ey Fun Sidewalk Art and
Craft Fair

Lillian Gregerman Bandshell
4 Union Avenue, Onset

August

17th

8PM-10PM

Hey Nineteen

Spire Center
25 1/2 Court Street, Plymouth

() See Plymouth
7 August 20 at 9:54AM - @

Celebrating Two Centuries of Making History at Pilgrim Hall Museum! Join us on Sunday,
September 1st from 6 PM - 9 PM for a 17th-century style English Country ... See more

Facebook Instagram Tik Tok

See Plymouth @ MASSACHUSETTS 3 PL\:]A\Z);%[%[‘H VI ﬁ SCC ,Plymouth‘_gounty

MASSACHUSETTS

visitma.com




Broadcast

AMERICA’S ——
HOMETOWN STREAMINGLIVEO
THANKSGIVING || 5 ATURDAY NOV. 18TH | 10AMET 7AM P1
CELEBRATION | ° el -

Town of

N,
ﬁ See Plymouth @ MASSACHUSETTS
MASSACHUSETTS visitma.com




Print Advertising w Digital
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See Plymouth Publications

MA
dl-o-GLANCE

THINGS:T0-DO ¢
- Jzug{z

¥ Se.
A3 See I’Iymnuth

";‘suupmc :
| .

%3 See Plymouth (@) 48

ﬁ See Plymouth County

SeePlymouth.com

@ MASSACHUSETTS

MASSACHUSETTS visitma.com R PLYMOUTH
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Website and App

South Shore Secrets Discover Plymouth County » Events Calendar + Memberships News

Visitors v ThingstoDo v Lodging » Dining » Shopping » Groups & Weddings + Speakers Bureau

) o) [ =
5| See pymouth

Official Tourism Site
o0

Town and County of Plymouth
oe®
@s.
Wf,ﬁ a

See Plymouth App Website

SC€ PlymOUth @ MASSACHUSETTS (TR Town of

visitma.com PLYMOUTH

MASSACHUSETTS



Digital and Print Signage

WELCOME TO
AN ML ATy

WCAML COD

A S Py

! g . Visitor Informa-tﬁﬁ
o ks Center Signage

See Plymouth @ TG B Townof

visitma.com PLYMOUTH

MASSACHUSETTS



Farned Media FY24

Media Stories ﬁzﬁﬁﬁ ’7

Awards Visitors

Press Releases 7.8 B >

Facebook Digital Reach
22B

Instagram

Twitter

YouTube Channel

TikTok

MASSACHUSETTS i Town of
visitrli:com PLYMOUTH



Trade Shows

American Bus Boston Spirit LGBTQ+ Executive
Association Marketplace ; Networking Night Marriot Copley
Nashville, TN Place, Boston
January 13 -16, 2024 May 9, 2024

Discover New England

Karl Kaltenegger,
NON Niederosterreichische
Nachrichten Vienna, Austria
October 16 - October 26, 2023

Discover New England Dream Destinations
Clever Reisen German FAM Travel Show

Armin Moeller, Germany MGM Springfield, MA
October 9 - October 20, 2023 April 27, 2024

% See Plymouth i Townof é See Plymouth Count
Y A LYMOUTH e - ounty

MASSACHUSETTS



2023 Economic Impact
Visitor Spend

Plymout}l C()unty
$975 Milhion

$939 Million




2023 Economic Impact
Tourism Tax Revenue Generated

State - $62 Milhion

J

County - $16.9 Million




FY25 Strategy

Increase Overnight Visitation

oy ﬁ See Plymouth County
PLYMOUTH "



Strategic Advertising & Promotion

IFLING THROUGH THE ARCHIVES WITH LEG

MERCY OTIS WARREN
g g~

authored one of the earliest histories of
the American Revolution. With littie formal
education, she was passionate about writing
and politics during a time when women were
expected to keep silent about current affairs.

Encouraged by her husband, James Warren,
and President of the United States John Adams,
she published the three-volume History of the

Rise, Progress, and Termination of the American
Revolution under her own name, which helped
pave the way for future women authors.

A Come explore Plymouth, Massachusetts
How researchers are using advanced technologies and learn more Secrets of the South Shore.
to reveal remarkable new details about one

of Arizona’s most sacred Native sites
seeplymouth.com/secrets

@MAShA(HJ‘-["S t

Smithsonian Magazine

Town of 2 Q D] R

visitma.com

ﬁ See Plymouth MASSACHUSETTS y PIYMOUTH

MASSACHUSETTS




NN L > N -
Additional Infrastructure
South Shore Convention Center Feasibility Study
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Improved Visitor Services
Enlarged and Modernized Waterfront Info Center

Town of ﬁ/ See Plywty

PLYMOUTH



Continual Measurement
Using Most Recent Technology

@ B it vacon ¥ pLYMOUTH



~See Plymouth
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Quahog Day




R e Celebratmg 11 Years!
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Chdly Cape Cod

Hy rangea Festival @
July 11-20, 2025

Cape Wlde Summer Garden Celebranon
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GIVEAWAY

AVMVIAID



$100 GIFT CERTIFICATE

TWO HIGH-SPEED FERRY PASSES

TWO ADMISSION PASSES

FOUR TICKETS FOR THE ADVENTURE PARK

YETI BUCKET & CUP WITH LUXURY MATOUK BATH SET

YETI COOLER & CUP WITH LUXURY MATOUK BATH SET



Thank Youl!
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