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Massachusetts Office of Travel & Tourism

MASSACHUSETTS 250 

GRANTS INTERNATIONAL 
MARKETING 

DOMESTIC MARKETING FILM

SPORTS

Å MAde Possible
Å Trip Advisor 
Å Social Media
Å Public Relations and 

Familiarization Tours 
Å VisitMA.com 

Å Primary markets: Canada, 
UK, Germany

Å Discover New England 
Å Brand USA 
Å Travel agent training 
Å Digital campaigns 

Å 2024 т 2026
Å Statewide commemorations 

and celebrations 
Å Domestic and international 

marketing strategy 
Å Massachusetts250.org 

Å Regional Tourism Councils 
(RTC)

Å Destination Development 
Capital (DDC) 

Å Massachusetts 250

Å Increase film projects in 
Massachusetts 

Å Promoting the 
Massachusetts Film Tax 
Credit 

Å Creating location brochures

Å FIFA World Cup, NCAA 
Lacrosse Championships, 
fÉÖШ[ŔŊƨƖĲШÉťċƣŔŰŊШìŸƖũĬќƚ

Å Developing a statewide 
strategy
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Measuring the Economic Impact Of Tourism: 
MOTT purchases an economic impact analysis annually to 
estimate the scope of the travel industry across 
Massachusetts and regionally. 

Measuring the economic impact of this industry is complex 
1.The travel industry is disaggregated, numerous industries 

provide goods and services to travelers. 
2.Industries serving travelers also serve residents and non-

travel related business. 

~§ÑÑќƚШĲĦŸŰŸůŔĦШŔůƓċĦƣШƚƣƨĬǃШŔƚŸũċƣĲƚШƣƖċƻĲũ-generated 
impacts and the industries that serves them.
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DESTINATION DEVELOPMENT GRANTS

From Left to Right: Dennis Chamber of Commerce, Eventide Arts, John F. Kennedy Hyannis Museum, and 
Sandwich Chamber of Commerce
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MAde Possible campaign:
ÅShooting for spring and summer creative 

content will begin soon
ÅTripAdvisor campaign complete

Recent Domestic Media:
ÅNew York Times 52 Places to Go in2025 

(US)

DOMESTIC MARKETING
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DOMESTIC MARKETING





Massachusetts Office of Travel & Tourism

MASSPORT NEWS

Notable Updates:
Operations : up 4.6% YoY
Domestic Flights : up 3.5%
International Market : up 15.5%
Total Passengers: up 6.5%
 Domestic : up 4.4%
 International : up 14.9%

New International Routes:
TAP: Porto
Delta : Barcelona, and Milan (both direct)
JetBlue: Edinburgh, and Madrid
WestJet: Vancouver

New Domestic Routes : 
JetBlue: Islip, Norfolk, and Wilmington
Delta : Asheville 
Allegiant : Des Moines, and Savannah
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Primary Markets:
Å Canada, United Kingdom, Germany

Previous Trade & Media Shows: 
Å BrandUSA Travel Week 
Å ABA Marketplace
Å International Media Marketplace (IMM)

Upcoming Trade Shows:
Å Discover New England (DNE) Summit
Å ÖÉШÑƖċƻĲũШ ƚƚŸĦŔċƣŔŸŰќƚШfÂìШШ

INTERNATIONAL MARKETING
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Left : Boston Spirit (US) Top Right: Visit USA (UK) Bottom Right : Independent (UK)

INTERNATIONAL & DOMESTIC MEDIA



Massachusetts Office of Travel & TourismMassachusetts Office of Travel & Tourism

MA250 Lunch & Learns
Å Sign up on 

Massachusetts250.org

Corporate Engagement 
Å Connecting with business 

leaders to champion 
Massachusetts 250 
commemoration

Å MA250 Executive 
Committee

MASSACHUSETTS 250 UPDATES

Left : Travel and Tour World   Right: WCVB

https://massachusetts250.org/lunch-and-learn/
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Boston: Hollywood's New Favorite Set
Learn more here. 

List your property on the locations list
Visit MAfilm.org to learn more.

Productions shot in MetroWest
The Compatriots (2024), Challengers (2024), 
Julia ш Season 2 (2023), ?ŸŰѢƣЮxŸŸťЮÖƓЮ(2021)

MASSACHUSETTS FILM OFFICE

https://connect.metrocorpmedia.com/files/html/flipbooks/bs2412_01/bs2412_01.html
https://mafilm.org/


Massachusetts Office of Travel & Tourism

UPCOMING SPORTING EVENTS

On the radar for MetroWest:
Å  9 Ш~ĲŰѣƚШċŰĬШìŸůĲŰќƚШxċĦƖŸƚƚĲШ
 (May 23 т 26, 2025)
Å LPGA т FM Championships 
 (August 28 т August 31, 2025)
Å New England Patriots Opening Day
 (Fall 2025 т TBA)
Å FIFA World Cup 
 (May т June 2026)
Å Navy / Notre Dame Football 
 (Fall 2026)
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OPPROTUNITIES TO ENGAGE

Grant Opportunities: 
Å Massachusetts 250 т Application Deadline is April 11th, 2025
Å DDC (Destination Development Capital) т Coming this spring
Stay Informed:

VisitMA
Industry Newsletter 

https://bit.ly/4bhlkdr

Massachusetts 250 
Industry Newsletter 

https://bit.ly/4hPEQjL https://bit.ly/3DH67pN

MA250 Grant 
Application

http://mott.submittable.com/


Massachusetts Film Office

GET IN TOUCH!

Julie Arrison-Bishop
Director of Marketing
julie.arrison-bishop@mass.gov

Abbey Phillips
Director of Communications
abigail.e.phillips@mass.gov

Sheila Green
MA250 Coordinator
sheila.green@mass.gov

Zoe Sala
Marketing Manager
zoe.sala@mass.gov

Kate Fox
Executive Director
kate.fox@mass.gov

Charlie Ticotsky
Deputy Director
charlie.ticotsky@mass.gov

Daniela DeCaro-Heavey
Special Projects Manager
daniela.decaro@mass.gov

Bob Van Dam
Research Director
bob.vandam@mass.gov

Phyllis Cahaly
Director of Partnership Marketing
phyllis.cahaly@mass.gov

Quincey Roberts
Director of Special Events
quincey.roberts@mass.gov

Marc Zappulla
Grants Coordinator
marc.zappulla@mass.gov

Kevin Clang
Website Manager
kevin.p.clang@mass.gov

Massachusetts Film Office

Meg Jarrett
Director
meg.jarrett@mass.gov

John Alzapiedi
Assistant Director
john.j.alzapiedi@mass.gov

Catherine Onasanya
Administrator
catherine.onasanya@mass.gov
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THANK YOU!                 





Regional Visitor Impacts

$2.7 billion in direct visitor spending

14K jobs supported

$250+ million in tax revenue

Source: The Economic Impact of Visitors in Massachusetts, 2023

Massachusetts Executive Office of Economic Development



Summer 2024 
Recap

ÅHotel occupancy remained steady

ÅHotel average stay values were down slightly 
compared to last year

ÅShort-term rental stay value and length-of-stay 
both increased over last year

ÅRetail activity is down compared to last year

ÅShoulder season growth continues to be strong, 
mirroring national trends



Summer 
2024 
Recap



Top Origin Markets
Summer 2024

Boston, MA represented 
42% of visitors and 

34% of spend

Hartford, CT represented 
11% of visitors and 

7% of spend

New York, NY represented 
14% of visitors and 

15% of spend

Source: Zartico Lodging Data, Date: 
April 2024 - September 2024



$462
Hotel 

Average 
Stay Value

$1,734
STVR 

Average 
Stay Value

2.2 Days
Hotel 

Average 
Length of 

Stay

4.1 Days
STVR 

Average 
Length of 

Stay

Source: Zartico Lodging Data, 
Date: April 2024 - September 2024

Average Stay Value and Length of Stay



48%
are 25-54 years old

62%
have an average 
household income $100k+

65%
have children in the 
household

Visitor Demographics

�6�R�X�U�F�H�����=�D�U�W�L�F�R���*�H�R�O�R�F�D�W�L�R�Q���'�D�W�D�����=�D�U�W�L�F�R���6�S�H�Q�G�L�Q�J���'�D�W�D�����
�+�+�–�����L�V���+�R�X�V�H�K�R�O�G���–�Q�F�R�P�H����
Date: April 2024 - September 2024


